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Trend-Topic “Athleisure” – Totally redefined at PERFORMANCE DAYS

Functional Fabrics are the Key to Success!

The latest trend-topic “Athleisure” is being redefined – and this is the main aim of the next PERFORMANCE DAYS scheduled on November 03-04th, 2015. In particular, having the right functional fabrics can be critical for achieving market success! This is why the discussion session with journalist Sophie Bramel on Day 2 of the trade fair is so important. She is giving PERFORMANCE DAYS a special preview of this exciting topic.
Athleisure can be so much more than merely a crossover-look that looks equally great in the office and in the studio. The clothing brands have a real opportunity to make athleisure a megaseller by using the right functional fabrics in their collections - and these are exactly the fabrics being presented at the coming trade fair in the PERFORMANCE FORUM and at the PERFORMANCE GATE. In addition, this highly topical issue is the focus of the expert sessions on Day 2 of the fair. One of the most popular items on the agenda every season is the discussion round moderated by Sophie Bramel. In this exclusive interview with PERFORMANCE DAYS she explains in advance why Athleisure is such an important topic.
? PERFORMANCE DAYS: Ms Bramel, what is your definition of Athleisure? 
! Sophie Bramel: Athleisure is a new market segment that first emerged in the United States as an extension of yoga wear. Women found leggings so comfortable that they began wearing them all day long. It encompasses, roughly, any product that crosses over from the gym to the street, from work-out to work-day and is now influencing the active sportswear market in general. Its popularity is also due to the fact that it responds to a growing demand for versatility in clothing. In that sense it can be linked to new consumer attitudes in which people look to buy products that can be worn for different occasions. 

? PERFORMANCE DAYS: Do you think that Athleisure could be an opportunity for functional sports brands? And why?

! Sophie Bramel: Athleisure is a great opportunity for sportswear brands and their suppliers to develop products and fabrics that combine function and fashion, performance and aesthetics. The sports industry is very good at making performance clothing, but athleisure is also about looks. This means developing products that look good in a city context as well as performing as needed for sports uses. For sports brands, it opens a door to daily wear, which is a much broader market. 

? PERFORMANCE DAYS: What are the main functions Athleisure garments should provide to consumers?

! Sophie Bramel: The roots of Athleisure are in first layer clothing and bodywear, which implies functions that keep the body dry and comfortable, warm in winter or cool in summer. The trend is also influencing second layers and soft shells. Comfort is an important property for this market segment, fabrics need to be soft and they need to stretch. Antimicrobial functions are also important, as people will want to be able to wear the same clothing after sports. But in addition to function, Athleisure focuses on aesthetics. Garments need to look good, whether they are heavy or light, made for indoors or outdoors. 

? PERFORMANCE DAYS: What’s the role of the functional fibres and fabrics? How important are they?

! Sophie Bramel: The evolution of Athleisure is a challenge for functional fabrics because they will now need to offer not only performance but also urban aesthetics. I think natural fibres have a strong role to play in this market. Merino wool for instance has many technical properties - thermoregulation, anti-odour, softness, weather protection - that make it a very good option. Elastic fibres will also be important to provide freedom of movement and comfort. Finally, the whole cellulose fibre category, lyocell, modal, even bamboo and soya bean viscose, could benefit from the trend because these fibres are already common in ready-to-wear and they also possess properties that can be useful in sportswear, such as wicking and softness. 

? PERFORMANCE DAYS: So, regarding the topics above, what areas should brands focus on to take advantage of the new trend?

! Sophie Bramel: Brands should develop versatile products that can be worn in several different situations. They should also choose fabrics that have texture, drape and surface interest that will provide a fashion element to the clothing. Fit is an important issue here, as consumers won’t wear a garment all day long that doesn’t fit perfectly and make them feel good. There are many different directions to investigate here, which will be the topic of a talk on Athleisure fabrics that I will be moderating during the show. I will also be moderating a discussion on reflective materials. These high-tech fabrics and trimming are already very popular in cycling, running and urban sportswear, but they could also be a way to add smart new features and functions to crossover clothing. 

Visitors to PERFORMANCE DAYS can obtain more information about the topic of athleisure, in the PERFORMANCE FORUM and also, of course, at the session “Athleisure: Stretching the Limits” by Sophie Bramel on Wednesday, 4. November at 1:45 pm. Sophie will also moderate another discussion session focusing on the topic of Reflectives entitled „Seeing the Light: Reflective Materials News“.  on 3. November at 2:45 pm. 

Entry to all presentations, a visit to the PERFORMANCE FORUM, and the trade fair itself are, as is the custom, free of charge. You can see an overview of all exhibitors and presentations online at: www.performancedays.eu 

About Performance Days
PERFORMANCE DAYS – The “functional fabric fair” launched in 2008, is the first and only event created especially for functional fabrics for sports and work clothing. The aim of the semi-annual trade fair is to give leading and innovative textile manufacturers, suppliers and service providers the opportunity to present their functional fabrics, membranes plus treatments, laminates, paddings, finishes, and accessories such as yarns, tapes, prints, buttons and zippers. 

The industry experts who come to this fair – the sports fashion designers, product managers, and decision-makers (see online: Visitor List) represent almost every European active clothing and functional wear manufacturer – can find a complete selection of high quality materials available at just the right time in April/May and November. Thanks to the expertise in functional fabrics, the dates are intentionally scheduled early and are optimal for summer and winter sport collections. (All trade fair catalogs from past events are available online at Catalogs as well as a listing of current exhibitors at Exhibitor List). 

The relaxed and focused workshop-like atmosphere at PERFORMANCE DAYS differentiates it from the other fairs which are often unmanageable and more stressful. That is one of the reasons why the Munich trade fair at the heart of the European sportswear industry has become one of the top addresses for new fabrics, innovations, and the preferred meeting place to conduct business. 

In the unique PERFORMANCE FORUM of PERFORMANCE DAYS, the visitor receives an inspiring and well-founded overview of the new materials, trends and innovations of the exhibitors. The PERFORMANCE AWARD and the ECO PERFORMANCE AWARD are also presented here.

Qualified guest speakers present special topics and their collaborative ventures to complete the range of information provided at PERFORMANCE DAYS (see online Presentations). 

No entry fee and free admission to all events for industry visitors.
Detailed information and advanced registration online at: www.performancedays.eu
1

